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On the successful completion of the first quarter, 

weôd like to present the first edition of our 

newsletter ñVirtuosoò.  

Guided by the vision to bring something new to 

the world, InRev thrives on making information 

available for all. InRev believes in the power of 

innovation and sharing the results with the 

world.  

This newsletter is a medium through which we 

want to share the latest news on the products 

and services from InRev. Through the newsletter, 

we would also provide the readers with 

information on various topics ranging from 

economics to social media. There would also be 

some great articles from few finest writers of the 

world.  

Weôd love to get your comments and suggestion 

to improve ourselves. If you have anything youôd 

like to share with us, please email us at 

 editor@in -rev.com 

 

Note:  Thanks to Krishnadas N. for coming with 

the name for Newsletter. Virtuoso means master 

in the technique of some particular art.  

 

 

Mission Statement 
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InRev has completed its first quarter successfully. Nothing 

great happened on revenue front, thanks to the Global 

Recession. But it did well otherwise. We are able to put a strong 

foot on the Global Market and have become one of the most 

known Technology Start-ups globally. Thanks to Social Media 

and Teamôs hard work. 

Some good news from the Human Resource side-  We have 

touched double digit on the very first quarter, and looking to 

double this quarter.  

Special Thanks to our blogger friends for supporting us in 
Marketing InRevôs Products and Services through product 
reviews and guest articles. We would have never achieved this 
height without you.  
 
With various services spanning from Economic Reporting to 
Social Media, we are working hard to bring highest value to the 
World. We are working in alignment with our motto of 
ensuring right to Information, and promise our friends and 
partners that we would continue in our fight till we attain our 
goal. 
 
In this quarter, we are presenting Buzzom as the featured 

product along with an article on Internet Marketing written by 

our Partner and Evangelist Manoj Jasra. Hope you enjoy the 

read, and remain with us in our journey ahead. 

Message from CEO 

Bhupendra Khanal 

http://www.in-rev.com/
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On February 26th  2009, InRev in association with NIT Durgapur organized 

an event on Data Visualization and Reporting. The competit ion was held at 

a national level and saw a diverse range of students participating. The 

competition required participants to use the data on US economy provided 

by InRev and present a paper on their findings. Participants were free to 

use any technology.  The best paper was chosen on the basis of 

participantsô skills to identify and address the problem by analyzing the 

raw data. 

It was very interesting to see the variety of papers being presented when 

the participants were allowed to choose their own technology and 

methodology. It was great to see the enthusiasm of various teams and their 

interest in analytics. Many students without any prior knowledge on the 

subject were also keen to participate. The success of the event was the 

unmat ched zeal the participants showed and the response the competition 

received.    

InRev understands the need of analytics in todayôs society where 

information is being shared and stored every second. What we need now is 

a way of representing this information  to get an insight on the market, 

economy and environment. This is the very foundations on which rests the 

fundamentals of proper decision making. InRev believes in providing such 

services to the world. 

The event gave InRev an opportunity to share its vision with the young 

minds who are future innovators and leaders of the society. 

 

Data Visualization and Reporting Competition at Aarohan 2k9 

NEWS 
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On February 10th, 2009 InRev launched its Social Media portal óBuzzomô ï Buzzom as the 

buzz in the social media. Anyone using twitter or involved in social media knows the 

importance of the size of the network. After studying and analyzing Twitter, it was quite 

evident that people needed a service to expand their network and get connected to as many 

people as possible.   

 There are many tools available to 

control and manage your twitter 

account but there is no easy to use 

web-applicat ion available to grow 

your network.  

Having understood the significance of 

such a service, InRev came up with 

the web-application ñTwitIn ò.   

The application not only allows you to 

grow but also analyses your behavior 

and gives you some important scores 

which would be a valuable to track 

your growth and influence among 

your network.   

TwitIn is the first step towards Social 

Media Management. Buzzom would 

be coming up with services on other 

social media portals such as LinkedIn 

and Facebook soon. 

Since the launch of the Buzzom, the 

site has been receiving around 16000 

visits per months. The success of 

buzzom shows that people are in need 

of really  good tools which they can 

use to grow their reach which in turn 

increases profitability . 

 

Few of the things people use Twitter for: 

1. Making new connections and opening 

new opportunities.  

2.  Discussing issues related to social 

changes and environment.  

3. Carrying out awareness programs on 

different political and economical 

sector. 

4. Sending companyôs update and new 

events 

5. Marketing services and products 

 With so many different things happening in 

the social media, itôs obvious that there is a 

huge market for  company like InRev to make 

its place and change the way people track their 

business.  

For more info: http://www.buzzom.com   

Buzzom : Social Media Management Tool 

Products & Services 

Google Analytics: Report on Buzzom on 4/28/09. 

http://www.buzzom.com/


 

5 | P a g e   
 May 2009, ISSUE #1  

 

  

Whether you are an in-house search marketing strategist at a large organization or you're 
an agency who has a search marketing champion, there is a common barrier that you will 
consistently come across: Establishing priority for search marketing in conjunction with 
getting buy- in from required stake holders. Below I have outlined 5 ways you can push 
search marketing strategies along more effectively within big corporations.  

1. Relationships : While working at businesses (>150 employees) you will find 
there are numerous stakeholders involved with every task. Establishing strong 
working relationships with team members in marketing, IT, and design is 
extremely beneficial in understanding the corporate structure as well as the flow 
for strategic processes. 
 

2. Quick Wins and Tips: Once you have established some decent relationships it's 
a good idea to understand each individual's priorities/responsibilities. From there 
you should begin to pass along occasional quick wins and tips allowing these 
individuals to be more effective with their day to days tasks. This idea will really 
help build your trust level and make your team members looks good infront of 
their bosses. 

 
3. Training: This is a technique I have had great success with. In order to get buy- in 

on the implementation of SEO and PPC strategies from my marketing team, I 
designed one hour SEO/PPC training sessions for groups of intimate groups of 5-
7. With a better understanding in both SEO and PPC the marketing team was 
more open to asking for my help in future strategies. I kept the groups small to 
help promote questions and conversation during the training sessions. 

 
4. Get Involved: If you see an opportunity to help out or add insight, take it. A 

suggestion for an A/B test for an email marketing campaign, a missing 
competitive term in a PPC campaign, an important tweak to a landing page or 
missing meta tags for a prominent product page -  Word these hidden 
opportunities with benefits and you will find success.  

 
5. Long Term: Don't just stop at the basics, once you have established relationships 

and received some buy- in, continue to evangelize search marketing with on going 
strategies. Find yourself a seat at meetings related to new website designs, CMS 
selection, and online campaigns so that you can continue to give search marketing 
a voice a the table.  

 

Making Internet Marketing a Priority in Large Organizations   
Manoj Jasra www.webanalyticsworld.net  
 

Marketing 

http://www.webanalyticsworld.net/2007/08/in-house-seo-pdf-free-download.html
http://www.webanalyticsworld.net/
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InRev already has two of its other major 

products and services online.  

F-Cube which stands for Forecast For Free is 

a portal for finding free data and graphs on 

socioeconomic indicators. Right now, the data 

is available for United States but very soon 

weôll have the reports on other countries as 

well.  

It is primarily built for students, researchers, 

economists and consultants.  It also has 

features to share the graphs and embed it to 

any social media site. The aim is to provide 

people easy access to data and allow them to 

represent it in any form theyôd like. 

On the other hand, Global Thoughtz is a site 

where collaborative blogging is encouraged. 

This is a place, where bloggers and writers 

from all around the world will share their 

expert views on technology, online marketing 

and social media. This will  integrate all the 

channels through which information flows. 

Through this, we get to have a place where 

one topic or issue can be viewed from 

different perspective. Collaborative discussion 

has brought a new philosophy and 

understanding to the way knowledge has been 

perceived. Global thoughtz hopes to provide 

the world with that platform.  

Visit for more information:  

http://www.f -cube.us  

http://www.globalthoughtz.com   

F-Cube and Global Thoughtz 

A peek into the future 

Visit : http://scoop.in-rev.com  

http://www.f-cube.us/
http://www.globalthoughtz.com/
http://scoop.in-rev.com/

